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The Ohio Turnpike Commission 
 A snapshot: 

  Ohio Turnpike Commission (the “Commission”) 
is a body corporate and politic in the State of 
Ohio created by the Ohio Turnpike Act (Chapter 
5537, Ohio Revised Code) adopted by the 98th 
Ohio General Assembly, effective September 1, 
1949.  

 The Commission is authorized and empowered 
to construct, maintain, repair, and operate the 
Turnpike system at such locations as shall be 
approved by the Governor of the State of Ohio 
and in accordance with such alignment and 
design standards as are approved by the 
Director of the Ohio Department of 
Transportation. 



Ohio Turnpike 





Timeline 
  Nov. 2, 2010 - A new governor wins the election 

  Jan. 11, 2011 - Gov. John Kasich is sworn in and says he will look to 
privatization of state functions, including leasing the Ohio Turnpike 
to a private company. 

Media pounces on the privatization issue 

 Some public disapproval  

  Feb. 6, 2011 – Contract (KPMG)  to study the Turnpike discussed 

April 2, 2011 - Executive Director resigns 

  Nov. 2, 2011 - New Executive Director appointed 

  Thus begins the Magical Media Tour 



Messaging 
 January – April, 2011 

Lots of misinformation 

Groups start forming to 
oppose lease 

Media helps gets the 
public fired up 



 April - November, 2011 

Messaging 



Messaging 
 November 2011 – present 
 Uniform media message 



Messaging 



Messaging 
 Tell your own story 

 

 



Lessons Learned  

When the media isn’t working for you – take 
it to the people. 

Opt for “live” coverage/interviews 

Always manage your message: 
 Develop clear/concise talking points 

 Talk to everyone (i.e. high school newspapers, local 
bloggers, etc.) 

 Reiterate information – repeat again(*) 

 



 Lather, rinse, repeat 
From Wikipedia, the free encyclopedia 

 Lather, rinse, repeat is a phrase or idiom roughly quoting the 
instructions found on many brands of shampoo. (Often the phrase is 
shortened to "Rinse and repeat".) It is a humorous way of pointing 
out that such instructions if taken literally would result in an endless 
loop of repeating the same steps, at least until you run out of 
shampoo. 

 
 Relay, reiterate, repeat 

From Lauren Hakos 

 Relay, reiterate, repeat is a phrase meant to severely bore any 
reporter into actually printing your message as you intend it to be 
received by your audience.  (Often the phrase is shortened to “Relay 
and repeat".) It is a humorous way of pointing out that this is the 
message we feel is important for our target customer to know and 
understand so we will say it again and again until you run it. 
 

 



Questions? 


