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The State Road & Tollway Authority (SRTA) is a statewide 
independent authority that:

• Operates Georgia toll facilities – I-85 Express Lanes
• Operates Peach Pass Customer Service Center & Back 

Office System
• Serve as a State transportation financing arm

⁻ Manage ~ $1.1B in transportation bonds
⁻ Issue & service toll revenue financed debt
⁻ Administer GTIB Program
⁻ Administer GO! Transit Capital Program

SRTA is governed by a five-member Board:
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SRTA Overview

Governor (Chair)

GDOT Commissioner State CFO/OPB Director

Lt. Gov.’s Appointee Speaker’s Appointee



Key Peach Pass Initiatives

• Pay n GO! Peach Pass

• Commuter Credits

• Peach Pass GO! Mobile App

• FL/NC Interoperability

• New Georgia Express Lanes
1. Northwest Corridor Express Lanes
2. I-75 South Metro Express Lanes
3. I-85 Express Lanes Extension



Anyone ever felt like this after reviewing or talking about data or research?



Research…the oh so familiar excuses
• Costs too much
• Delays projects
• Too complicated
• Pie in the sky…fluff
• Is not supported by my 

leadership…their going to do what they 
want to do

• We don’t know what to do with the 
data

• We just don’t have enough time

NOT COOL!



Research
• Helps companies make strategic business 

decisions
• Saves time and money
• Helps solves difficult organizational 

problems
• Impacts the bottom line and the overall 

outcome to any strategy, program or 
project

• Enhances the customer experiences

COOL!



Craig Bettmann      
Vice President, Client Solutions at Cogensia

• Craig Bettmann has 18 years of experience in the 
data analytics and marketing services industry.  His 
unique perspective formed by designing and 
applying data-driven solutions to improve 
marketing, communications, and customer service 
for financial services, retail, technology, 
telecommunications, and health care clients is now 
being applied to the tolling industry.

• At Cogensia, Craig leads the rapidly growing tolling 
practice and designs data-driven solutions for key 
accounts. 

• As a proud data geek, Craig has a passion for 
harnessing Big Data and using it to develop insights 
to provide a better customer experience, drive 
revenue, and increase program ROI.

Dr. Chris Lewis,  Director of Customer and Employee 
Research, Georgia State University

• Chris Lewis has 35 years of experience conducting 
customer and employee research. Her research 
helps organizations identify the key drivers of 
customer and employee satisfaction and 
engagement. She has applied her approach to the 
tolling industry with excellent results. Chris 
encourages organizations to benchmark the results 
across similar groups, organizations or services 
because it makes the findings more useful.

• Previously Chris worked for AT&T as a National 
Market Manager and as a Sales Executive.  She has 
served as a consultant to many corporations, 
nonprofits and government organizations.  Chris is 
also a former professor of Marketing at Wayne 
State University in Detroit, Michigan.  Dr. Lewis 
holds an MBA and Ph.D. in Business Administration 
from Michigan State University.
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