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Florida’s Turnpike System

Current Turnpike System

Future Turnpike Facilities28 miles

483 miles

511 miles



Florida’s Express Lanes

In Operation: 30 miles

Under Construction: 108 miles

In Planning: 293 miles



• Joint Study Between FDOT and FHWA

• Evaluated Express Lanes on Toll Facility

• Identified Express Lanes as Preferred 
Congestion Management Strategy

• Express Lanes Offer Customers a Choice!

Integrated Congestion 
Pricing Plan (ICPP)



Focus
Groups

• 10 Focus Groups

• Frequent and Infrequent Users

• Overwhelming Support
for Express Lanes

• Preference for 2 Lanes
per Direction

• Major Support to Prohibit Trucks
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Stakeholder
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Respondents’ Willingness to Pay
Additional Toll for Better Traffic Conditions 

FAVOR NEUTRAL OPPOSE

14%17%19% 32%39%28%54%44%53%

Tampa South FloridaOrlando
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Prepaid Toll Program
• Implementation Started in 1999

• Over 7 Million Active Transponders

• Statewide Participation Exceeds 80%

Florida’s Turnpike System 
SunPass Participation



Marketing Express Lanes
through SunPass®



Marketing Express Lanes through SunPass®

Retailers



Technology / Apps
Marketing Express Lanes through SunPass®
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Mobile 
Service 
Center

Marketing Express Lanes through SunPass®



Promotions

Marketing Express Lanes through SunPass®



Movie 
Theater 
Holiday 

Campaign

Marketing Express Lanes through SunPass®



Billboards

Marketing Express Lanes through SunPass®



• Maintain Coordination
with Metropolitan Planning 
Organizations

• Monitor Customer 
Satisfaction Using Surveys 
and Focus Groups

• Continue Public Outreach 
and Marketing Efforts

Next Steps



Thank You
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